










GRAND PRIXS
Winners are decided based on the total points scored across all categories.
There may be more than one Grand Prix winner.

● Student of the Year
● Lecturer of the Year
● Idea of the Year
● Creative School of the Year (Private)
● Creative School of the Year (Public)

Gold 15 points
Silver 7 points
Bronze 3 points
Merit 1 point



IDEA CATEGORY

MAKE IT FOR YOURSELF
MAKE IT FOR THAT 💡 MOMENT

Entries will be judged based on the strength and relevance of the idea,
and how beautifully it was brought to life.

A01. Best Film
Each idea needs to be attached to a brand, except for A012 - Video Content.

A011. Branded Films (includes online and YT ads; 10 minutes or less)
A012. Video Content (includes films and documentaries(

A013. Bite-sized Films (15 seconds and under)
A014. Music Videos

A02. Best Audio
Ideas don’t have to be attached to a brand for A022. Audio Content

and A023. Best Use of Audio Technology.
A021. Radio Ads

A022. Audio Content (includes podcasts, music, and radio contest ideas.
A023. Best Use of Audio Technology (e.g. voice assistants, Spotify API, etc.)

A03. Best Print & Poster
A031. Print & Poster: Single

A032. Print & Poster: Campaign

A04: Best Outdoor & Ambient Advertising
A041. Outdoor & Ambient: Single

A042. Outdoor & Ambient: Campaign
A043. Live Events (includes stunts, live game shows, and events)

A05. Best Design
A051. Brand Identity

A052. Publications (includes books, annual reports and graphic novels)
A053. Collaterals
A054. Packaging 

A055. Product
A056. Environment & Experience (includes store design, spatial design,

   furniture, wayfinding and signage)



IDEA CATEGORY

MAKE IT FOR YOURSELF
MAKE IT FOR THAT 💡 MOMENT

Entries will be judged based on the strength and relevance of the idea,
and how beautifully it was brought to life.

A06. Digital Experience
A061. Web Platforms

A062. Mobile & Wearables
A063. Social Media & Messaging Platforms

A064. Online Advertising (includes banners, sponsored content and pre-rolls)

A065. Digitally-Enhanced Physical Experiences (includes digital installations,
  AR, VR, mixed-reality, Internet-of-Things, etc.)

A066. Data-Enhanced Creativity (includes data-driven personalised ads,
  data visualisation, and creative use of real-time data APIs

A067. Other Digital Experiences
  (ideas that do not fit in the other sub-categories) 

A07. Direct Marketing
Work that smartly targets an audience to build loyalty and drive sales.

Includes direct mails, collaterals, loyalty programs and
targeted digital campaigns.

A08. Brand Experience & Activation
Creative retail, activation, digital or on-ground customer engagement

ideas that build brand love. 

A09. Integrated Campaigns
A series of experiences across three or more media that works

seamlessly together. This campaign entry must consist of three or more
pieces of work. 

Unless stated otherwise, please submit only a single entry for each category or 
sub-category. If you choose to submit more than one, we will only vote on the best 

work. There will be no refund.















DELIVERY & PAYMENT
SUBMIT TO:

Kandesh,
4As Malaysia Secretariat

Level 7, Unit 023, 129 Offices,
Block J, Jaya One,

72A, Jalan Profesor Diraja Ungku Aziz,
46200 Petaling Jaya, Selangor

FOR CHEQUE:

All cheques must be crossed ‘A/C Payee Only’ and be made payable to The 
Association of Accredited Advertising Agents Malaysia

Please ensure that the amount written on the cheque covers all entries submitted. 
Write your school’s name, address, and telephone number on the outside of the 

envelope.

FOR ONLINE PAYMENT:

Account Name: The Association of Accredited Advertising Agents Malaysia
Bank Name: United Overseas Bank (Malaysia) Bhd.

Account Number: 260-302-993-5

To complete the submission process, please e-mail us the Master Entry list 
together with proof of payment to kandesh@macomm.com.my / 

godfrey@macomm.com.my 
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